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GREAT IDEAS EMERGE FROM VISIONARY THINKING 
Great innovations evolve from collaboration: People talking, sharing, problem solving. 
For the 50+ consumer, the best solutions are the ones that rethink and reinvent the 
opportunities of longevity—creating products, services and experiences that meet the 
demands of a growing market who are reinventing how they work, live and play.

Got an a-ha moment? We know 111 million people who want to hear about it.  
To learn more, visit www.aarp.org/innovation50+
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Welcome to the 14th annual What’s next Boomer Business summit!

As the longest running conference in the longevity marketplace, What’s Next Boomer 

Business Summit is known for connecting businesses, startups, entrepreneurs, nonprofits, 

and experts in the aging industry through education and networking opportunities presented 

by industry leaders. For the past 14 years, attendees report that this is the conference where 

deals are done. 

Our summit theme is The New Economy: Seizing the Longevity Opportunity and is represented 

in our four distinct tracks: marketing and sales, health and Wellness, issues in longevity 

and entrepreneurship. The program highlight is the keynote conversation with Joe mansueto, 

Founder and executive chairman of morningstar, and journalist mark miller of retirement-

revised. 

the elements trio of talks highlights innovative ideas and work—all focused around a single 

theme—capacity building. These TED-style talks feature David Weigelt, Vice President of 

innovation, home instead senior care; Gabe Zichermann, ceo, onward; and lilian myers, 

iBm industry academy aging initiative, Global co-leader, iBm. 

This year’s agenda is packed with over 50 subject matter experts from every facet of the 

longevity marketplace. You will find media mavens moderating panels, specialists in sales 

and marketing, and industry leaders like Dan hermann, senior managing Director, Ziegler; 

Jim murphy, Vice President, medicare & retirement, unitedhealthcare; Kevin o’Brien, 

senior account manager, Google; and susan Donley, Digital media Publisher & managing 

Director, next avenue. Plus we’ve invited three inspiring companies to pitch their products 

this year: Bluestar honorcare; heal, inc.; and ccD innovation inc. 

Whether you are seeking ways to scale your business or need to diversify revenue streams 

for your nonprofit, the 2017 What’s Next Boomer Business Summit has something very 

special for you. We are confident that you will leave this summit with insights and new 

connections to bring your business to the next level. 

Warmly,

Mary
mary Furlong, ed.D. 
CEO, Mary Furlong & Associates
Producer, What’s Next Boomer Business Summit
www.boomersummit.com
@What’sNextBoomer
@MaryFurlong

WelCoMe
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reCognItIonWe gratefully acknowledge the contributions of the following organizations and individuals 

for their invaluable assistance in creating the 2017 What’s Next Boomer Business Summit.
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reCognItIon

M A R K e T I N G 
PA RT N e R S

Age Wave
Aging 2.0
A Tech News
The Beacon
Home Care Association of Florida (HCAF)
International Council on Active Aging (ICAA)
LMC: Strike Growth Experts

LouisTenenbaum.com
MATTER Chicago
Mobile Health Times
Natural Marketing Institute (NMI)
Next Avenue
Tech 50+
Vynca

A B O U T  
M A RY  F U R LO N G 

&  AS S O C I AT e S

Founded in 2003, mary Furlong & associates (MFA) is a strategy, business 
development, marketing, and public relations strategic communications firm 
headquartered in San Francisco. The firm‘s services are uniquely geared to 
drive new opportunities for clients in the baby boomer and senior markets. 

Along with producing the What’s Next Boomer Business Summit, MFA 
also produces the annual Silicon Valley Boomer Venture Summit. These 
events highlight the tremendous opportunities for growth, service, and 

profit presented by the 45+ market and attract a wide range of attendees, including media, VCs, 
entrepreneurs, corporate strategists, market researchers, analysts, and nonprofit leaders.

S U M M I T  
B O O KS e L L e R

e X H I B I TO R S
Aging In Place Network
BrandMettle
The Business of Aging
Comfort Keepers
Dreamscape Marketing, LLC
Envoy
GrandCare Systems

iMediaSalesTeam 
Livpact 
Mary Furlong & Associates
Matrixcare 
Pipeline Success
Silvernest

W I R e L e S S 
S P O N S O R

W H AT ’ S  N e X T 
B O O M e R 

B U S I N e S S 
S U M M I T 

O R G A N I z e R S

mary Furlong, Producer
Mary Furlong & Associates

lori Bitter, co-Producer, 
The Business of Aging

susan Davis, co-Producer
Susan Davis International (SDI)

the mFa team
Pat Stenson, Jo Anne Morrison, Annsley Hiles, 
Kevin O’Brien, and Meaghan McMahon

elena lipson, Principal and Founder
Mosaic Growth Partners

Barbara lande, Graphic Design
Lande Design Studio

tending
Kimmey Hardesty and Meghan Tartell

We hope you will share insights and ideas from today’s sessions via Twitter: 
@whatsnextboomer 
#boomersummit

 S O C I A L  M e D I A

Or on Facebook at: 
https://www.facebook.com/WNBoomerSummit
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oVerVIeW
DiscoVer the lonGeVity oPPortunity

There has never been a better time to start your business in the longevity economy.  
In 2015 alone, spending by people aged 50 and over in the U.S. created 89.4 million U.S. 
jobs and $4.7 trillion in income. The collective insight of the group of longevity experts we 
have assembled for this year’s Boomer Business Summit is formidable. As we have built this 
community of entrepreneurs, investors, corporate, and nonprofit partners, we continue to 
discover how boomers influence technology adoption and use, as well as how products go 
to market, businesses scale, and of course, how deals get done.

2017 highlights

■ Interested in the intersection of finance, technology, and media? Or how an $80,000 
investment grew into a media powerhouse? Hear Joe mansueto, Founder and 
executive chairman at moringstar, be interviewed by the publisher and editor of 
retirementrevised mark miller.

■ Jody holtzman, senior Vice President, market innovation at aarP, will highlight the 
political economics of the longevity economy. 

■ Learn from the breadth of marketing talent organized to cover every aspect of reaching 
older consumer markets. 

■ experts in health, home care, and housing share their unique perspectives on the 
market today and how businesses are navigating the changes. 

■ speed-Dealing — Entrepreneurs looking for investors, investors looking for deal flow, 
and startups looking for distribution come together for a fast-paced, ultimate speed 
networking session that results in partnerships, deals, and growth conversations. 

■ lunch with experts — This annual networking lunch gives you face-to-face time with 
authors, analysts, bloggers, investors, and experts in the longevity economy to ask 
questions and share your ideas. 

■ Fast Pitch for Distribution — Back by popular demand, a select group of entrepreneurs 
will pitch investors and distribution partners for feedback and potential deals. Judges 
include experts from aging2.0, caring.com, aarP, the Gerontological society of 
america, and life care services llc.

With our co-producers, lori Bitter of the Business of Aging and susan Davis of Susan Davis 
International, we are very proud to bring this curated community of talent together. The 
knowledge you gain will be game changing and the network you create will be a lasting one. 

Don’t forget to Save the Date for the Silicon Valley Boomer Venture Summit happening July 20!

SAVe

DATe

jULY
20Boomer VentureSummit

s i l i c o n  v a l l e y

$ 1 0 , 0 0 0  B U S I N E S S  P L A N  C O M P E T I T I O N

S P O N S O R S H I P S  N O W  O P E N 2017
THe
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agenda

    

  

  
 
 7:15 am RegistRation open

 Regency Foyer Continental BReakfast 
 

 7:30 am – 6:00 pm 

 Regency Foyer Table Top exhibiTs  

 New Orleans press room

 San Francisco mFa privaTe meeTings

 Atlanta sTaFF oFFice

 
 8:00 – 8:45 am BReakout session 1:

 Toronto creaTe, co-creaTe, or cUraTe: The role oF conTenT in YoUr  
marKeTing mix

Get a hands-on perspective on the power and uses of content for creating conversations 
and community for new brands. Learn how content and social platforms are leveling the 
playing field for young companies. Hear case studies from successful companies, and learn 
how engagement is evolving across platforms. Understand how podcasting and video are 
important to your content mix, and how your blog and email campaigns support brand and 
retention goals.

moDerator: Julie halpert, Freelance Journalist and Author, Newsweek, The New York Times, 
The Huffington Post 
elisa camahort Page, Chief Community Officer, sheKnows media
susan Donley, Digital Media Publisher and Managing Director, next avenue 
Kevin o’Brien, Senior Account Manager - Google Government and Advocacy, Google

 Regency D The poWer oF boomer Women anD enTrepreneUrship in The longeviTY 
 economY

Learn why now is the time to start your business in the longevity economy. Hear stories from 
successful women in the business on how to set up your company, find funding, design a 
scalable business model and make smart decisions about building your team. Understand the 
importance of technology in meeting market requirements, and how to pick the right partners 
to grow the business. See why women are uniquely qualified to balance the start-up lifestyle.

hyatt regency, chicago, il
 Gold level (West tower) – regency Ballroon
 thursday, march 23, 2017

8:00 am – 6:00 pm

Presents
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agenda
moDerator: margaret Drumheller, Market Innovation Director, aarP 
Wendi Burkhardt, CEO and Co-Founder, silvernest 
yoonJin chang, Co-Founder, Director of Business Development, lifesite 
sharon emek, President & CEO, Work at home Vintage experts llc (WahVe)

 Acapulco analYsT anD enTrepreneUr research—TrenDs Driving The longeviTY 
marKeTplace in healTh anD WealTh

Analysts will discuss the latest data and insights about health, wellness, fitness, money 
management, and retirement planning. What does the data show about chronic disease 
management and fitness trends? What are the places where boomers and beyond are making 
bets to financially secure their future and that of their children and grandchildren? Boomers 
are ready to adopt new brands. Who will emerge as a player in the years 2017 – 2020 and 
beyond? What role does technology and cloud based services play? The changes and shifts 
are staggering.

moDerator: Kerry hannon, Columnist, Editor, and Writer, The New York Times, Forbes, Money, 
U.S. News & World Report, and USA Today 
steve French, Managing Partner and Owner, natural marketing institute
elizabeth Kelly, Director of Policy, united income
colin milner, CEO, international council on active aging

 

 8:50 – 9:40 am BReakout session 2:

 Regency C  Tech-enableD home care—WhaT is iT, WhaT shoUlD iT be?

As the caregiver support ratio worsens, there will be a shortage of in-home care workers—
what does it mean? The Bureau of Labor Statistics has projected both the growing availability 
of home care jobs and the shortage of people to fill them. Over time, the care gap will widen 
as the boomer population ages into their 80’s—and their care needs catch up with them. 
During the past two years, the long unchanged home care industry is faced with disruptive 
startups—each of which is tech-enabled for finding, engaging, and managing much-needed 
home care services. Hear insights from research about tech-enabled home care, with insights 
and reactions from executives in the home care industry.

moDerator: laurie m. orlov, Founder, aging in Place technology Watch
Jody Gastfriend, Vice President, Senior Care, care.com 
Ken mccord, Vice President of Operations Services, comfort Keepers, a sodexo Brand 
sherwin sheik, President & CEO, carelinx

 Regency D longeviTY invesTmenT TrenDs in The longeviTY marKeTplace 

  You have an idea for the longevity marketplace. You want to know how to raise funding. 
Get what you need to take the leap and start your own business. Explore what you need 
to know about who is investing in the longevity marketplace and the investments they are 
betting on. Learn what you need to have in terms of a business plan and structure, operation 
plan, marketing and sales plan, and team. Find out which corporate and venture investors 
are funding in this space and the level of funding they are looking to make. Hear from the 
principals and their recommendations for entrepreneurs. 

moDerator: mary Furlong, CEO, mary Furlong & associates
michael carroll, Chief Marketing Officer, tripletree 
ryan engle, Principal, tt capital Partners (ttcP)
Dan hermann, Senior Managing Director, Ziegler
John hopper, Chief Investment Officer, Ziegler link-age longevity Fund, lP
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agenda
 Toronto  hoUsing opTions For The longeviTY marKeT 

The economic status of baby boomers is having an impact on their housing options as they 
are sandwiched by the demands of financing caregivers for elderly loved ones, helping 
their adult children navigate the post-recession economy, and providing the extras for their 
grandchildren. These thought leaders explore what’s happening in housing from grey divorce 
to new homecare models and the changing idea of the continuing care retirement community 

—now called Life Plan Communities. 

moDerator: George yedinak, Executive Vice President, Publisher & Founder, senior  
housing news
Ginna Baik, Strategic Business Development Executive, cDW healthcare
marc Gaber, Vice President, Chief Information Officer, lcs
Kelly lindstrom, Vice President, Engagement & Innovation, Vitality senior living 
michael skaff, Chief Operating Officer and Privacy Officer, masons of california

 

 9:45 – 10:35 am BReakout session 3:

 Regency C  The rise anD revolUTion oF TelehealTh 

Telehealth is the fastest-growing segment of the healthcare industry as patients, providers, 
payers, employers, and legislators recognize the far-reaching ability to provide the solutions 
necessary to significantly bend the cost curve while materially improving quality of life for 
patients and their caregivers. Learn the telehealth ecosystem and its complexity. Hear how 
telehealth can impact senior living and chronic disease management. Ziegler will share 
its Telehealth Sector Map that deconstructs this ecosystem, and outline the forces driving 
telehealth adoption. 

moDerator: Patrick crotty, Founder & President, Beatha Group
adam heller, Vice President, Ziegler healthcare investment Banking
John lee, Senior Director, Medicare, Walgreens 
sherri snelling, Executive Director - Thought Leadership, Keck medicine of usc 

 Acapulco  aging as an economic DevelopmenT opporTUniTY 

According to the book, Where We Live, “one of the most compelling challenges for leaders 
throughout America is to construct communities that are livable for residents, young, old, and 
in between.” The U.S. population over 65 will grow to 73 million by 2030. Cities and towns 
will change with demographics, diversity, and psychographics.” It is at the local level that 
much of the change is happening with innovative initiatives from the mayoral offices. It is 
also at the global level where new blueprints are formed. Learn from the top leaders driving 
this narrative and discover the opportunities for aging at the intersection of business and 
policy. Learn how businesses, entrepreneurs, corporations, and nonprofit organizations can 
transform Main Street for the new century.

moDerator: christopher Farrell, Senior economics contributor, marketplace
& Economics commentator, minnesota Public radio 
susan Davis, Chairman, susan Davis international
nancy leamond, Executive Vice President & Chief Advocacy and Engagement Officer, 
Communities, States and National Affairs, aarP 
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 9:45 – 10:35 am featuReD session

 Regency D The FUTUre oF senior care: aT home, in senior living, anD in The   
healThcare sYsTem

We don’t need a crystal ball to look into the future of senior care—our panel, led by David 
Inns, CEO of GreatCall, along with leaders in senior living and health care—bring together 
trends, data, and expertise to provide a glimpse into tomorrow. From technology and data  
to enhanced amenities, managed care, wellness and preventive care, and vertical integration 
between levels of care, the conversation will shine a light on the evolution of this space and 
the impact, both economic, and social.

moDerator: susan Donley, Digital Media Publisher and Managing Director, next avenue 
lilly h. Donohue, Chief Executive Officer, holiday retirement 
David inns, CEO, Greatcall, inc.
Jim murphy, Vice President, Medicare & Retirement, unitedhealthcare

 
 10:40 – 11:00 am BReak
 Regency Foyer
 
 11:00 am – 12:05 pm geneRal session

 Regency AB 

 11:00 – 11:05 am inTroDUcTion: Bob Blancato, President, matz, Blancato & associates

  Welcome: mary Furlong, CEO, mary Furlong & associates

 11:05 – 11:45 am Finance, TechnologY, anD meDia: a conversaTion WiTh Joe mansUeTo,  
FoUnDer anD execUTive chairman oF morningsTar, inc. 

Joe Mansueto started Morningstar, Inc. out of his home with an investment of $80,000 
when he perceived an opportunity to provide analysis and ratings on the emerging world 
of mutual funds. Today Morningstar is one of the most successful investment research and 
management firms in the world, providing data on nearly 540,000 investment offerings 
along with real-time global market data and investment management services. Through its 
investment advisory subsidiaries, the company has more than $200 billion in assets under 
advisement and management. 

Mansueto also has branched out into print media, purchasing business magazines Fast 
Company and Inc. in 2005.

Joe will be interviewed by journalist and author Mark Miller on trends in finance, technology, 
and media relevant to the 50+ market, including the tectonic shift to passive investing, 
fiduciary-driven holistic financial advice and robo-advice. Joe will also weigh in on the future 
of print media.

Joe mansueto, Founder & Executive Chairman, morningstar 
mark miller, Publisher & Editor, retirementrevised

agenda
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 11:45 am – 12:05 pm The poliTical economics oF The longeviTY economY 

The Longevity Economy is viewed as a market opportunity by investors, entrepreneurs and 
corporations worldwide. Jody Holtzman, Senior Vice President, Market Innovation for AARP, 
was the first to size this market at $7.6 trillion, the third largest economy in the world after the 
U.S. and China. There is growing investment and entrepreneurial activity in this space. Learn 
who the players are and what the micro segments are within the market. Understand the role 
that government policy plays in shaping health innovation.

Jody holtzman, Senior Vice President, Market Innovation, aarP
resPonDent: Dan hermann, Senior Managing Director, Ziegler

 

 12:10 pm the maGic oF music: 

  andy Tubman, Co-Founder, musical health technologies

  

 12:10 – 1:30 pm lunCH WitH tHe eXpeRts

 Regency AB This annual networking lunch gives you face-time with authors, analysts, bloggers, and experts in  
the longevity economy. Engage in this small group setting, bring your questions and ideas, and 
come away with a pocketful of new connections. 

 Lunch Sponsor

   
 

 1:15 – 1:30 pm WinninG: suPer BoWls anD suPer you

  Jeff Zimman, Chairman, Posit science corporation 

 

 1:30 – 2:00 pm BReak 

 Regency Foyer
 

 2:00 – 2:45 pm tHe elements: a tRio of talks

 Regency AB enlarging oUr TenT — The poWer oF bUilDing capaciTY

Whether it’s time, energy, motivation, or money, it is important to understand the obstacles 
that inhibit people, governments, and companies from realizing their goals. This is critically 
important as we face the challenges of an aging world. In these TED-style talks, speakers will 
share their unique perspectives on the element of capacity. 

inTroDUcTion: lori Bitter, Marketing & Development Consultant, Speaker, and Author,  
the Business of aging

elemenT 1 — increasing oUr capaciTY To care

Increasing the World’s Capacity to Care is a manifesto on the “power of the other” in senior 
care. In this presentation you’ll be challenged to consider how love may be the most scalable 
and business-viable solution to our industry’s self-proclaimed caregiver shortage. New in his 
role as head of innovation for Home Instead Senior Care, come hear how David Weigelt and 
his team are rethinking what it means to solve, what many call, the biggest “crisis” facing our 
generation.

David Weigelt, Vice President of Innovation, home instead senior care

agenda
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elemenT 2 — TechnologY, The brain anD The FUTUre oF engagemenT

Much has been made about the relationship between the aging brain and technology, but 
what does the science really say about our ability to focus, learn, engage, and interact with 
the world when technology is always-on? What unique aspects of the boomer brain are 
challenged by new technologies, and how do tech-based addictions uniquely affect the  
aging population?

Gabe Zichermann, CEO, onward

elemenT 3 — shaping oUr capacTiY To ToUch

Demographic shifts and changing policies may spell a future when developed nations see 
shrinking revenue to fund services for ever-larger aging populations raising the specter of the 

“naked citizen.” But even now, the private sector is stepping in with high-touch, tech-enabled 
services based on existing trust relationships already established with their aging customers 
for individuals who want to remain active and engaged at home. Public sector health and 
social services may be the unwitting beneficiaries.

lilian myers, IBM Industry Academy Aging Initiative - Global Co-Leader, iBm

 

 2:50 – 3:40 pm BReakout session 4:

 Regency C The WhaT’s nexT piTch For DisTribUTion 

Back by popular demand, a select group of entrepreneurs will pitch investors and distribution 
partners for feedback and potential deals. The session will begin with investors and partners 
discussing what they look for in partners and what trends will dominate the longevity market 
in the coming year. Perspective companies have annual revenue greater than $1 million. 

moDerator: Jeff makowka, Director, Market Innovation, aarP 

JuDges: 
Dave austin, Managing Director, influent50, an aarP services agency 
Ginna Baik, Strategic Business Development Executive, cDW healthcare
Jennifer Draklellis, Senior Director of Innovation and Business Development,  
UnitedHealthcare Medicare & Retirement, unitedhealthcare 
marc Gaber, Vice President, Chief Information Officer, lcs
tamara Jurgenson, A2Chicago Chapter Ambassador, aging2.0
Kelly lindstrom, Vice President, Engagement & Innovation, Vitality senior living 
Katie roper, Vice President of Advertiser Sales and Marketing, caring.com 
Karen tracy, Senior Director, Strategic Alliances and Communications, the Gerontological 
society of america 

pitCHing Companies: 
1. nick Desai, CEO & Co-Founder, heal, inc.
2. Dore hainer, Partner/CEO, ccD innovation inc. 
3. rear admiral robert o. Wray Jr., u.s.n. (ret), Chief Executive Officer, Bluestar    
 honorcare 

agenda
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agenda
 Regency D DigiTal sTraTegY anD commerce—selling proDUcTs anD services  

in maTUre marKeTs

From search to social selling to understanding how data and analytics are driving acquisition 
and retention strategies, hear from these experts on how the sales process continues to 
evolve and what is driving older consumers and caregivers to buy. Learn what is new, what 
continues to work, and what has changed as these consumers embrace mobile platforms and 
inform the marketing strategies of companies in an increasingly crowded marketplace.

moDerator: eric taub, Writer, Technology and Business, New York Times
Dave austin, Managing Director, influent50, an aarP services agency 
Wayne Duan, Director of Digital Commerce, Walgreens 
andrew Jeas, Director of Global Brand Strategy, hasbro, inc 

 Toronto neW FronTiers in consUmer engagemenT in healThcare For paTienTs  
anD FamilY caregivers 

Consumer engagement in healthcare continues to be a hot topic. Despite its popularity, health 
systems, health plans, and other stakeholders have been challenged to deliver solutions that 
meaningfully engage patients and caregivers and improve outcomes. 

This panel will explore how leading nonprofits, consumer advocacy organizations, and retail 
and consumer packaged good companies are working to put older adults and their caregivers 
at the center of their business. We will hear from each panelist to learn how they are 
leveraging technology to advance consumer engagement and the most innovative initiatives 
they are pursuing to improve outcomes for patients and caregivers. 

moDerator: elena lipson, Principal and Founder, mosaic Growth Partners
Jeff Bennett, CEO, higi 
mary m. Gallagher, Senior Vice President, Chief Marketing Officer, seniorlink
charlotte yeh, Chief Medical Officer, aarP services, inc.

 Acapulco FUTUre oF FamilY caregiving: meeTing The groWing neeD

Demographics tell us that there will be a growing population of those living longer, and those 
living longer with disabilities. Alongside of this growing population is the next generation, 
which is considerably smaller in size, often employed full-time, and challenged to meet the 
multi-faceted needs of their aging loved ones. This session will address those growing needs 
that often go unmet, and discuss various strategies for meeting those needs.

moDerator: sherri snelling, Executive Director - Thought Leadership, Keck medicine of usc 
Jim murphy, Vice President, Medicare & Retirement, unitedhealthcare
susan reinhard, Senior Vice President & Director, Public Policy Institute, aarP
neha shah, Manager, Retail Health and Wellness, Johnson & Johnson 

 
 3:40 – 4:00 pm netWoRking BReak
 Regency Foyer
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agenda
 4:00 – 4:50 pm BReakout session 5:

 Regency C The on-DemanD marKeTplace For services, healThcare, anD home

The on-demand economy has exploded. All types of resources are at our fingertips, providing 
the immediate gratification today’s consumers crave. It is all about the “now” and being 
transparent in the delivery of the service. Industries as diverse as transportation care for 
children and elders, food, and dog-walking have been disrupted by this new business model. 
In theory, we have created an “assisted living” model for people of every generation. How will 
older consumers embrace these services to age vitally in their own communities?

moDerator: richard eisenberg, Senior Web Editor of the Money & Security and Work  
& Purpose, next avenue
Justin lin, Founder & CEO, envoy 
Jeff maltz, CEO & Co-Founder, silverride 
Daniel trigub, Healthcare Partnerships, lyft

 Acapulco DigiTal marKeTing sTraTegY: The FocUs on search 

Two trillion searches are done each year which translates to over 100 billion searches each 
month. Digital ad spending worldwide reached $171B in 2015 with search ads experiencing 
16% growth to $93B in 2016. Search spending is expected to reach $130B in 2019. As more 
and more older consumers consume media on multiple screens—often simultaneously—
understanding the power of search in an integrated media plan is critical. Hear these experts 
share their point of view on search, its application in the mature consumer market, and how to 
leverage search to increase visibility, engagement, and ROI for your brand.

moDerator: Paul Vogelzang, Host of the not old - Better show
Josh iverson, Vice President of Sponsorship, AMA Boston & Founder/President, 
imediasalesteam
Kevin o’Brien, Senior Account Manager - Google Government and Advocacy, Google 
Katie roper, Vice President of Advertiser Sales and Marketing, caring.com 
sara timmins, Digital Marketing Strategist, Dreamscape marketing, llc

 Toronto innovaTion anD The laTer Years oF liFe

Gain insights and perspective on the many issues families and elders face in the last years of 
life. Is the “good death” a buzzword? What is the role of hospice? How does dementia affect 
preparation for the end of life? How does culture and religion affect planning and choices? 
Don’t miss this provocative and important panel discussion. 

moDerator: sheri rose, Executive Director, thrive center inc.
mary haynes, CEO, nazareth homes & sacred heart Village
chris Wong, Chairman & CEO, lifesite
Jack york, CEO & Co-founder, it’s never 2 late (in2l)

 Regency D speeD Dealing

We all know the power of networking and building relationships. Most conferences will 
give you educational sessions to attend, but don’t allow for you to actually come home with 
qualified leads. Therefore, What’s Next Boomer Business Summit is proud to present the 
Speed Dealing Session. This will be a chance for industry leaders from both sides of the aisle 
(industry leaders and entrepreneurs) to meet and determine who they want to do a deal with!

Entrepreneurs looking for investors, investors looking for deal flow, and startups looking for 
distribution—join us for the ultimate speed networking session that will shine the spotlight on 
the most important brand in the room; yours! Come ready to speak efficiently and SPEEDILY 
about yourself, your company, and the deals you want to make.
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oRganizeD By: 
Kimmey hardesty, Co-Founder & CEO, tending, inc.
meghan tartell, Co-Founder & COO, tending, inc.

paRtiCipants: 
sohail aslam, Co-Founder & CTO, Payactiv, inc.
Darren Barrowcliff, Vice President, Medical and Telemedicine, Veridian health care
Dr. Jill m. Bjerke, Bs, Dc, caPs, Founder & President, silver spaces
sharon Brothers, CEO, institute for Professional care education
Dianne campbell, Founding Executive Director, lincoln Park Village
Patrick crotty, Founder & President, Beatha Group
margaret Drumheller, Market Innovation Director, aarP
ryan engle, Principal, tt capital Partners (ttcP)
Kristin ewald, Principal, contentlab Biz 
steve French, Managing Partner and Owner, natural marketing institute
Prab Goriparthi, CEO, montuno software
Dore hainer, Partner & CEO, ccD innovation
edgar Kalns, Director of Platforms, sri international
Barbara Kleger, President, Kleger associates
Juliet holt Klinger, ma, Senior Director, Dementia Care, Brookdale senior living, inc.
John lee, Senior Director, Medicare, Walgreens
Justin lin, Founder & CEO, envoy 
Jason macko, Senior Innovation Specialist, unitedhealth Group 
madison mathis, Business Operations Manager, envoy
clint mcclellan, Founder & CEO, indie health 
Ken mccord, Vice President of Operations Services, comfort Keepers, a sodexo Brand 
laura mitchell, Growth Strategy Advisor & Digital Aging Expert, laura mitchell consulting
James riina, Director Strategic Consulting, natural marketing institute
sophie schmitt, CEO, seniosphere conseil
marcia sena, Executive Director and Founder, senior concierge
skylar skikos, Principal, Fogdog Ventures
maria siambekos, CEO, Vynca 
marissa B. siebel-siero, ms., atc, Co-Founder, intelliWheels, inc.
sherri snelling, KECK Executive Director - Thought Leadership, Keck medicine of usc 
louis tenenbaum, Writer on Policy, investment, aging society
Patrice tremor, Principal Consultant, Content Marketing, Demand Generation  
& Customer Acquisition, contentlab Biz
andy tubman, Co-Founder of musical health technologies
Jeff Williams, Chief Coach, Bizstarters.com
clayton yeko, Senior Care Account Manager, cDW healthcare

 

 5:00 – 6:00 pm netWoRking ReCeption
 Regency A
 Sponsored by 

agenda
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DaVe austin, Managing Director 
of Influent50, an AARP Services 
Agency, mans the helm at 
Influent50, overseeing the 
agency’s day-to-day operations. 

Dave has over 20 years of experience 
developing award-winning marketing 
campaigns.

Ginna BaiK is CDW’s Senior Care 
and Aging Technology Strategist. 
She not only builds creative 
solutions and innovative practices 
that enable seniors to engage  

with technology for better quality of life and 
longevity, but also serves as a trusted advisor  
to Senior Care Organizations.

JeFF Bennett is the CEO of higi. 
Prior to joining higi, Jeff was the 
Managing Director of Merrick 
Ventures, whose investments 
included Merge Healthcare, which 

was acquired by IBM Watson.

lori Bitter provides consulting, 
research and development in  
the longevity market. Her book,  
the Grandparent economy, was 
released in 2015. She was 

president of J. Walter Thompson’s Boomer 
division.

BoB Blancato is President of 
Matz Blancato and Associates 
located in Washington, D.C.  
He is the National Coordinator  
of the bipartisan 3000-member 

Elder Justice Coalition. He serves as Executive 
Director of the National Association of 
Nutrition and Aging Services Programs.

WenDi BurKharDt is the CEO  
of Silvernest, an online roommate-
matching service for aging adults.  
A seasoned entrepreneur, Wendi 
also mentors and coaches social 

ventures.

elisa camahort PaGe 
co-founded BlogHer, Inc., that was 
acquired by SheKnows Media in 
2014, and where she served as 
Chief Community Officer.

michael carroll is Chief 
Marketing Officer at TripleTree, 
focused on engaging the market 
and lifting awareness of the firm’s 
healthcare investment banking and 

private equity services.

yoonJin chanG is the Co-
Founder and Director of Business 
Development for LifeSite. YoonJin 
has been an advocate for technol-
ogy startups across the globe. 

Previously, she was a partner at Kstartup, the 
leading accelerator in Korea. She is an advisor, 
angel investor in Korean startups, and a 
venture partner at Cherubic Ventures. 

PatricK crotty is the Founder 
and President of Beatha Group. He 
is an innovator, entrepreneur, and 
tri-athlete. Patrick brings a unique 
blend of value across strategy, 

technology, and operations. Together, these 
disciplines help to accelerate change and 
create enduring results.

susan DaVis is Chairman of 
Susan Davis International (SDI),  
a global strategic communications 
consulting firm, and Vice Chair of 
the Irish Smart Ageing Exchange 

(ISAX).

susan Donley is Publisher of 
Next Avenue, PBS’s website for 
50+. She has secured millions  
in funding, brokered impactful 
partnerships, and served 40 

million readers at nextavenue.org.

lilly ho Donohue is CEO  
of Holiday Retirement. Prior to 
Holiday, Lilly spent five years 
building the leading private senior 
living and home care business 

(Xingbao/Starcastle) in Shanghai China for 
Fortress Investment.

JenniFer DraKlellis, mBa,  
is a Senior Director of Innovation 
and Business Development at 
United Healthcare. She is a pioneer 
of new health management 

solutions and collaborates with AARP to 
create groundbreaking new products and 
services for people age 50+.

mary marGaret Drumheller, 
Director Market Innovation, AARP, 
brings eighteen plus years of AARP 
experience to her newest role in 
Market Innovation. Having gained 

broad perspective of the AARP consumer 
through years of engagement with AARP 
members, thought leaders, executives, and 
previously with elected officials at the 
community, state and national level, she brings 
a unique perspective and insights. An expert  
in organizing and helping manage strategic 
content, she has commanded respect for her 
work both internally and externally.

Wayne Duan is the Director of 
Digital Commerce/eCommerce 
for Walgreens. In his current role, 
Wayne leads the Merchandising 
and Merchandising Operations 

and oversees all aspects of pricing, promotions, 
and assortment strategies. In addition, Wayne 
is directly involved in planning, leading, and 
executing various strategic omnichannel and 
digital marketing initiatives for Walgreens.

richarD eisenBerG is Managing 
Editor of PBS’ Nextavenue.org,  
a site for people 50+, and is also 
the editor of its money and work 
channels.

sharon emeK is founder and 
CEO of Work At Home Vintage 
Experts, an innovative talent 
solution that engages vintage 
professionals “phasing” into 

retirement to work from home for insurance 
firms.

ryan enGle is a Principal at  
TT Capital Partners, leading 
$10-20 million investments in 
high-growth healthcare services 
and IT companies.

chris Farrell is the author of 
Unretirement, columnist for Next 
Avenue, economics contributor  
at Marketplace and Minnesota 
Public Radio, and columnist for 

other media outlets.

steVe French is Managing 
Partner at NMI, a leading 
marketing consultancy and 
research firm specializing in 
healthy aging, providing clients 

with strategic planning, opportunity identifica-
tion, innovation, segmentation, and validation.

mary FurlonG, eD.D, MFA’s 
president and CEO, is an author 
and leading authority in the 
longevity marketplace. She 
founded SeniorNet and ThirdAge 

Media, and has raised more than $145 million 
of venture financing and corporate sponsor-
ships for companies with products and 
services for the longevity market.

marc GaBer is the Chief 
Information Officer for LCS one  
of the most respected senior  
living companies in the nation.  
He provides leadership, vision,  

and strategic direction for LCS technology 
initiatives. Marc and his team have implement-
ed a number of technology solutions that have 
benefited the company, senior living commu-
nities, and its residents. 
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mary GallaGher is the Senior 
Vice President, Chief Marketing 
Officer, at Seniorlink, a company 
focused on building care manage-
ment solutions that balance 

human touch and technology.

JoDy GastFrienD is Vice 
President of Senior Care for  
Care.com. She has written a book 
about caregiving to be published 
by Yale University Press in 2018.

Julie halPert has been a 
freelance journalist for over two  
decades, writing about aging for 
the Wall street Journal, MOre, 
CNBC and AARP. Visit her website, 

http://juliehalpert.com. 

Kerry hannon is an expert  
on career transitions, personal 
finance, and retirement. She is 
AARP’s Jobs Expert, the author  
of ten books, writes regularly  

for the new York times, Forbes, and PBS 
NextAvenue.org.

mary haynes, President of 
Nazareth Homes since 2001, is 
leader in innovation and compas-
sion in long term care. Ms. Haynes 
was awarded the CARITAS Medal 

in 2013 from Spalding University for her 
community leadership.

aDam heller, Vice President 
within Ziegler’s investment 
banking team, has 10 years of 
investment banking experience 
including prior positions with 

KPMG, William Blair, and BAML.

Dan hermann, head of 
investment banking and a member 
of the Executive Committee and 
Board of Directors at Ziegler, 
oversaw a total of $7B in 

financings and twenty+ advisory assignments 
within the healthcare and senior living spaces 
in 2016.

JoDy holtZman, Senior Vice 
President, Market Innovation, 
AARP, has over 25 years of 
experience helping companies 
develop and implement competi-

tive strategies, as well as achieve their 
strategic market goals. Holtzman now leads 
the Market Innovation group for AARP, where 
he brings a non-traditional perspective to the 
field of aging shaped by a 20-year career in 
strategy, innovation, and organizational change. 

At AARP, Jody is focused on ways to spark  
innovation in the market to benefit people over 
50 through envisioning and developing the 
concept of the $7.6 trillion Longevity Economy, 

co-founding and launching the Longevity 
Network, www.longevitynetwork.org, with 
United Healthcare, and the Innovation@50+ 
LivePitch franchise, which has seen 50 finalists 
raise over $170 million in venture investment. 

John hoPPer is Chief Investment 
Officer of the Ziegler Link•Age 
Longevity Fund, LP (“ZLLF”). ZLLF 
is a private equity fund focused 
solely on technology and services 

for the Longevity Economy. ZLLF is funded by 
70 not-for-profit senior living systems and a 
handful of strategic service providers in the 
senior living space.

DaViD inns, CEO and member of 
the Board of Directors, GreatCall 
Inc. was named EY Entrepreneur 
of the Year 2016 nationally in the 
Services category.

Josh iVerson is Vice President of 
Sponsorship on the AMA-Boston 
Board, and is the Founder of 
iMediaSalesTeam, a company that 
sells digital and social advertising.

anDreW Jeas is Director of 
Strategy and Marketing at Hasbro, 
and leads strategic initiatives in 
the health in wellness space 
powered by play, including 

JoyForAll.

tamara JurGenson, CCO  
at Take2, is an accomplished 
executive, focused on leading 
change and driving innovation. She 
serves on the Board of Aging Care 

Connections, and is the Chicago Ambassador 
for Aging2.0.

eliZaBeth Kelly is Chief of Staff 
for United Income, which provides 
holistic financial planning for 50+. 
Previously a Special Assistant to 
the President at the White House, 

she was named Forbes 30 Under 30 in Law & 
Policy (2017).

nancy leamonD oversees 
AARP’s social mission on behalf of 
older Americans and their families. 
She leads AARP’s federal and state 
advocacy, public education 

programs, community engagement, multicul-
tural outreach, and AARP’s network of 17,000 
volunteers.

John lee, Senior Director, 
Medicare Part D, Walgreens, is 
Lead Medicare business segment 
for Walgreens enterprise focused 
on payer and consumer strategies. 

He is also a Board Member of AgeOptions, 
Suburban Cook AAA.

Justin lin is Founder/CEO of 
Envoy (helloenvoy.com), the 
tech-enabled family concierge 
platform for aging in place, now 
available as an employee benefit 

through leading employers.

Kelly linDstrom currently 
serves as the Vice President of 
Engagement and Innovation for 
Vitality. In this position, she is 
responsible for creating a lifestyle 

of choice, engagement, and growth for 
residents, families, and team members.

elena liPson is the Principal and 
Founder of Mosaic Growth 
Partners, a growth strategy 
consulting firm for the healthcare 
and baby boomer markets. She  

is also the host of The BOOST Podcast.

JeFFrey maKoWKa has over 
fifteen years’ experience in 
strategic consulting and market 
research. For more than half of 
that time, he has been focused  

on the wants and needs of the 50+, both 
domestically and internationally. As a Director 
of Market Innovation in AARP’s Enterprise 
Strategy and Innovation group, Jeff helped  
to launch, and now co-manages, the 
Innovation@50+ initiative, which aims to 
spark entrepreneurial activity across public 
and private sectors. Anchored by the AARP 
social mission—to enhance the quality of life 
for all as we age—the program enlists the 
expertise of visionary thinkers, entrepreneurs, 
the investment community, industry, and 
not-for-profits to spur innovation to meet the 
needs and wants of people over 50.

JeFF maltZ is the Co-Founder/
CEO of SilverRide, the internation-
ally recognized and only rideshare 
company (TNC) offering door-
through-door assisted ride service 

to the 38.7% of seniors 65+ who need 
physical assistance when they travel. 

Joe mansueto founded 
Morningstar, Inc. in 1984 and 
became executive chairman in 
2017. He holds bachelor’s and 
master’s degrees in business 

administration from the University of Chicago.

Ken mccorD leads Operations 
Services at Comfort Keepers and 
most recently helped launch 
partnerships with grandPad, Clear 
Care, and Lyft.
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Journalist marK miller is a  
nationally-recognized expert on 
trends in retirement and aging. 
Mark is a columnist for Reuters, 
Morningstar, and WealthManage-

ment.com, as well as a contributor to the new 
York times.

colin milner, CEO of 
International Council on Active 
Aging, is a leading authority on the 
health and well-being of the older 
adult, Milner has been recognized 

by the World Economic Forum as one of “the 
most innovative and influential minds” in the 
world on aging-related topics.

Jim murPhy is the Vice President 
of Innovation for UnitedHealth-
care Medicare & Retirement. He 
works across UnitedHealth Group 
and with AARP to address the 

healthcare challenges facing the 50+ 
population.

lilian myers is IBM’s Global 
Leader for Aging and the 
Longevity Economy. Her latest 
publication is a collaboration on 
The Periodic Table for Aging 

Technology©.

KeVin o’Brien is an Account 
Manager at Google working on 
the Government and Nonprofits 
team. He specializes in Digital 
Marketing and works directly with 

AARP on their branding and membership 
acquisition efforts.

laurie m. orloV is the founder 
of Aging in Place Technology 
Watch, research, strategy, 
analysis, and guidance about 
technologies and services for 

older adults. Laurie’s most recent reports 
include Tech-Enabled Home Care 2017.

susan reinharD, rn, PhD, 
Faan, Senior Vice President at 
AARP, directs its Public Policy 
Institute, the focal point for state, 
federal and international policy 

research. She also serves as Chief Strategist 
for the Center to Champion Nursing in 
America. A nationally recognized expert in 
health and long-term care, she has extensive 
experience in conducting, directing and 
translating research to promote policy change.

Katie roPer is Senior Vice 
President of Marketing and Sales 
for Caring.com, the leading web 
site for family caregivers. Having 
been with the company since 

2007, she’s currently leading a brand refresh 
initiative for Caring’s consumer-facing assets.

sheri l. rose is the CEO/
Executive Director of the Thrive 
Center, a nonprofit innovation 
center focused on wellness and 
aging. She is also a partner at 

Common-wealth Leverage LLC, a healthcare 
professional consulting firm. 

neha shah is a member of the 
first Retail Health & Wellness team 
for Johnson & Johnson. In this role, 
she is leading J&J’s Caregiver 
Initiative understanding the needs 

of over 40 million unpaid caregivers today. She 
is responsible for developing and bringing 
Health & Wellness strategies to life at retail 
with J&J enterprise assets. 

sherWin sheiK is Founder & CEO 
of CareLinx—revolutionizing 
healthcare by extending the 
healthcare system into patients’ 
homes via its nationwide network 

of tech-enabled caregivers using its propriety 
digital care plan technology.

michael sKaFF is the Chief 
Operating Officer and Privacy 
Officer for the Masons of 
California.

sherri snellinG leads Keck 
Medicine of USC’s Thought 
Leadership initiatives in digital 
health. She is also CEO of 
Caregiving Club, a consulting 

service and content creator focused on family 
caregivers, and author of A Cast of Caregivers.

eric tauB has been working in 
the intersection of technology and 
society for over 20 years. He is a 
regular contributor to the new 
York times and is the author of four 

books. He has consulted for AARP, Apple, 
Microsoft, Philips, and many other companies.

sara timmins, Digital Marketing 
Strategist for Dreamscape 
Marketing, comes with over a 
decade of experience in the 
boomer industry, focused on sales 

and digital marketing.

Karen tracy is Senior Director  
of Strategic Alliances & Communi-
cations at The Gerontological 
Society of America (GSA), which  
is hosting the World Congress on 

Gerontology and Geriatrics in July 2017.

Dan triGuB, Strategic Account 
Executive for Healthcare, leads 
Lyft’s initiatives in Elder Mobility. 
Most recently Dan helped launch a 
partnership with Lyft and 

Brookdale Senior Living—the country’s largest 
senior living operator.

Paul VoGelZanG is an 
award-winning writer, producer, 
and podcaster now as host of the 
wildly popular, Not Old Better 
Show, for the 50+ age community 

and their families.

DaViD WeiGelt is the Vice 
President of Innovation at Home 
Instead Senior Care, Co-author of 
Dot Boom, Founder of Immersion 
Active, and Developer of products, 

services, and business models that change the 
face of aging.

chris WonG is a highly-regarded 
entrepreneur and strategist in the 
enterprise software industry. His 
experience includes Ooyala, Agile 
Software, PeopleSoft, and his first 

startup, SkillsVillage.com.

GeorGe yeDinaK is the founder 
of Senior Housing News (SHN). 
SHN, founded in 2008, covers 
daily news for senior housing and 
senior living.

Dr. charlotte yeh, Chief 
Medical Officer for AARP Services, 
Inc. and longstanding advocate for 
consumers, works with indepen-
dent providers of AARP branded 

products and services to enhance healthcare 
for older adults.

JacK yorK is co-founder of It’s 
Never 2 Late (iN2L), a company 
founded in 1999 that is dedicated 
to helping older adults realize the 
extensive benefits of adaptive 

technology.

GaBe Zichermann is the CEO  
& Co-Founder of Onward and the 
principal experience architect of 
the company’s scalable, AI-driven 
approach to conquering addiction. 

Gabe is a serial entrepreneur, author and 
speaker with over a decade of experience 
building systems for behavior change.

JeFF Zimman is Co-founder of 
Posit Science, which makes 
BrainHQ—recently judged the only 
brain training shown to improve 
cognition in older adults in 

multiple high quality studies. 
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Learn more at www.greatcall.com

EMPOWERING
CAREGIVERS

IMPROVING
OUTCOMES

SUPPORTING
ACTIVE AGING

LEADING THE WAY IN
CONNECTED HEALTH

“Recommended business reading: The Grandparent Economy New insights from Lori Bitter”…“Impressively well written, 
exceptionally well organized, and deftly presented. The Grandparent Economy: How Baby Boomers Are Bridging the
Generation Gap is packed from cover to cover with pertinent, accessible, reliable, and practical 
information that will benefit anyone having a corporate or entrepreneurial 
interest in marketing goods and services to an older generation of consumers. 
Very highly recommended. “
Helen Dumont, The Midwest Library Book Review, 

“Grandparenting has changed!”…“The Grandparent Economy shows us how 
Boomer grandparents have been filling in the financial gaps for young families 
since the start of the recession, and participating in their grandchildren’s lives in 
new ways. The research is compelling, and we are sure to see Boomers reshape 

 our idea of grandparenting just as they have every other lifestage.”
Ken Dychtwald Ph.D., Author of A New Purpose: Redefining Money, Family, 
Work, Retirement, and Success

Buy it today at Paramount Market Publishing or at Amazon.com 

thebusinessofaging.com

“The #1 Book for understanding older consumers!”

Research • Marketing • Innovation • Business Development
www.thebusinessofaging.com
415.652.9884
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©2017 Hasbro.  All Right Reserved

The gift of interactive comfort, companionship,
and joy for aging loved ones

Hasbro’s Joy for All is proud to partner
with Meals on Wheels America to fight

senior isolation and loneliness

www.JoyforAll.com

www.SusanDavis.com

Consulting globally on strategic partnerships, 
market expansion, cyber risk, reputation management 

and stakeholder engagement
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CareLinx delivers tech-enabled home caregiver 
services to keep your pa:ents safely at home 

and lower your total episode spend.

Drive Preven:on and 
Seize Early Interven:on Opportuni:es

www.carelinx.com

150,000 caregivers • Digital Care Plan • Popula8on Health Dashboard 

Improved Health 
Outcomes

Timely Clinical 
Insights

Lower Episode 
Costs

Extending Healthcare Into The Home

BEYOND
EXCEPTIONAL
MEDICINE TM

Listening. Learning. Leading. On a quest  
to make health care better for everyone.

Unwavering in our desire to heal.  
Unrelenting in the face of challenges. 
United for the greater good. 

At Keck Medicine of USC, we are not 
practicing medicine, we are redefining it.
 
For appointments, call:  
(800) USC-CARE

See how we’re improving lives:  
KeckMedicine.org/beyond

© 2015 Keck Medicine of USC

BrandMETTLE is a full-service advertising agency forged  
to help great brands show their METTLE to the largest  

and most lucrative consumer market in the world.

Experienced in healthcare, financial services, senior living, 
travel and leisure, business to business and consumer 

packaged goods, BrandMETTLE is ready to help your  
brand reach this key audience in critical markets.

If you’re ready to show your brand’s METTLE for all  
it’s worth, we invite you to test ours.

To learn more visit us at our booth or online at  
www.yourbrandmettle.com/boomersummit

METTLE
It’s Time to Show Your
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Visit us at ComfortKeepers.com

700 Franchised 
Locations

Comfort Keepers®’ goal is to enhance seniors’ quality 
of life by helping them live safely and independently  
in their homes, wherever home may be. We improve  
or maintain their physical, cognitive, and emotional 
wellbeing, and preserve and respect their dignity.

2016  
Caregiver Choice  

Award Winner

Senior Care 
Franchise Network 

in 2015

#

Making a Difference  
in Seniors’ Lives

Expanded  
Range of  

In-Home Services

World Class Franchise 
6 Years  

in a Row

© 2017 CK Franchising, Inc. An international network, where most offices independently owned and operated.

*Meaningful engageMent 

*SeaMleSS iMpleMentation   

*increaSe efficiency

Together we have  
found a better way!

It’s Never 2 Late’s engagement 
system delivers a technological 
experience that keeps seniors 
relevant and connected —
whether used for memory  
care, therapy or activities! 

in2l takes the guess  
work out of choosing  
the right technology!

contact us today at www.in2l.com

At Seniorlink, we proudly stand alongside millions of 
caregivers who provide dignity and comfort to a loved 
one in need. 

With 15 years of experience building scalable care 
management solutions, we understand the complexities 
of caring for elders and people with disabilities. 

Caregiver Homes, our intensive care management model, 
features experienced care teams who work alongside 
live-in caregivers to provide advocacy, coaching and 
clinical support. 

Vela, our HIPAA-secure care collaboration platform, allows 
all members of a care team to communicate seamlessly.

By combining novel technology and a proven model for 
case management, Seniorlink offers a range of solutions 
to optimize care management for any patient population.

To learn more, visit Seniorlink.com.

We Stand with the 
Caregiver Nation.
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The Thrive Innovation Center 
is coming to Louisville in 

June 2017

For more information, including how to get 
involved, contact: 

Sheri Rose 
Executive Director 

srose@thriveinnovationcenter.com

BEYOND
EXCEPTIONAL
MEDICINE TM

Listening. Learning. Leading. On a quest  
to make health care better for everyone.

Unwavering in our desire to heal.  
Unrelenting in the face of challenges. 
United for the greater good. 

At Keck Medicine of USC, we are not 
practicing medicine, we are redefining it.
 
For appointments, call:  
(800) USC-CARE

See how we’re improving lives:  
KeckMedicine.org/beyond

© 2015 Keck Medicine of USC
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March 23, 2017 

What’s Next Boomer Business Summit
Hyatt Regency Chicago | 151 E. Wacker Drive | Chicago, IL

See us at our breakout session and Lunch with the Experts.  At CDW Healthcare, we understand your focus is 
on people, not technology. That’s why we make it our business to bring you the guidance, responsive support 
and comprehensive services you need to take the best possible care of your residents with technology 
solutions tailored to your communities’ needs.

 
CDW HEALTHCARE GETS IT

• Assists 15,000 heathcare organizations nationwide

• Works with 85% of healthcare organizations in the U.S.

• Maintains a catalog of over 100,000 products

• Partners with over 1,000 manufacturers

Follow us on Twitter @CDW_HealthcareCDW.com/communiT | 800.500.4239

Come and see CDW at our breakout  
session and at Lunch with the Experts.

POSSIBILITIES

Reimagine Your Community  
With Technology

MKT21453 © CDW Healthcare LLC, 200 N . Milwaukee Avenue, Vernon Hil ls , IL. 60061 |  800.500.4239
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UnitedHealthcare® proudly supports the  
What’s Next Boomer Business Summit. 

WORKING  
TO ACHIEVE  
A BETTER, 
BRIGHTER 
FUTURE 
FOR 50+ 
CONSUMERS

Learn more online at
www.longevitynetwork.org

SPRJ28503



INSIGHT.
STRATEGY.

EXECUTION.

Join us in the san Francisco Bay area  

For the lonGest runninG  

eVents in the lonGeVity economy.

MARY FURLONG
and ASSOCIATES
Intelligence Insight Impact

$10 ,000  business  Pl an C omPeTiTion

Boomer Venture
$ 1 0 , 0 0 0  B U S I N E S S  P L A N  C O M P E T I T I O N

14th Annual

www.boomerventuresummit.com



www.boomersummit.com


